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INTRODUCTION
Helping “The Troubles” generation to think and behave entrepreneurially
The research question is: How can the 35-44 year old cohort in Northern Ireland be encouraged to engage in entrepreneurial activity?
JUSTIFICATION

The scope of my dissertation is to prove that a gap currently exists in the age profile of entrepreneurs active in Northern Ireland, due to fear of failure and lack of confidence in their abilities, thereby contributing to higher unemployment and the lower economic growth of the state. The solution to this issue is to implement an appropriate training program that will encourage the 35-44 year old cohort (henceforth termed the cohort) to engage in entrepreneurial activity and therefore to contribute to economic growth.
Developing enterprise and an entrepreneurial culture are key policy objectives within Northern Ireland (Hart and Levie 2010). However research carried out by the Global Entrepreneurship Monitor in Northern Ireland in September 2009 found that low “perceived capabilities” and high “fear of failure” appear to be undermining Future Start Up Intentions amongst the non-entrepreneurial population (please see appendix 2 for the inter-relationship between these factors). Furthermore participation in the pivotal age group of 35-44 year old cohort (who are at a point in life where they have experience and finance) in total early stage entrepreneurship activity is at less than 50% of the UK average. Taken together one might ask is the behaviour of this age cohort in part due to their direct experience of the period of “The Troubles” in Northern Ireland?

For a detailed outline of the argument supporting this justification please see Appendix 3. 
AIMS AND OBJECTIVES

· Objective 1 + Justification – Step 1: Clarification of Research Question

Seek more detailed information concerning Northern Ireland data from the Global Entrepreneurship Monitor (GEM) NI team including:

1. Outline my research question to the report’s co-author and seek his opinion/guidance and seek more detailed respondent results collected from Northern Ireland given that the 2009 survey included an over-sample from Belfast.
Justification: In order to ensure that my interpretation of the information contained in the GEM reports is correct and that the issue being investigating does exist. 

· Objective 2 + Justification – Step 2: Identifying size and growth of the cohort

Seek to identify the size profile of this population group in the next 5 years, will it grow/diminish? What is the concentration of unemployment and necessity entrepreneurship in the cohort under review? 

Justification: Helps identify the size of the issue requiring a response, is the magnitude of the problem going to increase or diminish in the next five years. 
· Objective 3 + Justification - Step 3: Identification of existing programmes

Seek to identify programmes of the NI enterprise agencies currently targeted at improving perceived capabilities and reducing the cultural “fear of failure” for the cohort.
Justification: Need to assess what current provision is.

· Objective 4 + Justification - Step 4: Seek to identify the reasons why the engagement rate for this cohort is so low.

Contact proxies such as trade union officials and advisors working in the services to the unemployed to seek to gain an understanding of why this is occurring.

Justification: Need to gain further insight into the behavioural reasons in order to inform potential solutions.
· Objective 5 + Justification – Step 5: Identification of potential innovative solutions

Seek to identify from an expert group why they believe current state programmes appear to be failing in respect of the cohort and seeking potential remedies to the problem identified.
Justification: Need to gauge expert opinions to inform the research.
· Objective 6 + Justification – Step 6: Validating the potential innovative solutions

Seek to establish a degree of feedback on the possible solutions arising from the range of potential solutions identified by the expert group. 

Justification: To establish which of the options evolved may be effective in addressing the problem. 

THEMATIC LITERATURE REVIEW

In the context of the research question the starting point is to understand the value of entrepreneurship to the economy and society. If it is of positive value then participation in entrepreneurship should be encouraged across all age groups in society. Within Northern Ireland there appears to be a relatively low participation in the key 35-44 cohort. What are the origins of this failure to participate and are they amenable to action? Where there is a market failure then state enterprise agencies may have a role via an interventionist strategy. In terms of the current programmes the failure identified suggests they are not effective for the cohort and perhaps innovative new approaches might be successful?
The literature review has a structure outlined in Appendix 4 and a broader sample of the readings (than covered below) are included in Appendix 5.

What does Entrepreneurship, Small Business and Enterprise Offer the economy?

Enterprise, entrepreneurs and small businesses are seen as creators of employment (Birch 1979), innovation (Acs and Audretsch 1990) and regeneration through replacing obsolete economic activities with promising new ones (Schumpeter 1934) in the face of unemployment and fragmentation of traditional business structures (Handy 1985) that is endemic in a mature “innovation driven” economy (economies that are characterised by the
production of new and unique goods and services that are created via sophisticated methods (Schwab et al 2002)). Some however argue that it is not clear if small businesses are net creators of jobs (Bridge et al 2009).

The term entrepreneurial environment used in the “enterprise” context (OECD 1989) denotes an environment leading to a stronger economy, a less dependent society and a more prosperous future (Bridge et al 2009). 

It is argued that, while Cantillon first coined the phrase entrepreneur, it was Schumpeter (ibid) that identified the entrepreneur as the main mechanism of economic development through “creative destruction”. 

However Bridge et al (2009) make the point that “the nature and functioning of the link between individuals, entrepreneurship and economic growth is not yet adequately understood.” (p394)
International comparisons of levels of entrepreneurial activity in an economy

There are a number of longitudinal surveys that seek to benchmark and compare entrepreneurship activity levels internationally. 

Global Entrepreneurship Monitor (GEM): GEM claims to be one of the largest, longest-running studies of entrepreneurial activity in the world. GEM uses telephone surveys to measure the entrepreneurial activity of people from intention to closure. However GEM has been criticised due to the inherent reliance upon interviewees’ judgement and self-awareness which may raise concerns regarding both reliability and the ability to generalise the findings. (Luke 2007)

World Bank Group Entrepreneurship Survey: This survey measures entrepreneurial activity in over 100 developing and industrial countries. However it only includes data on number of total and newly registered businesses and many micro businesses are not included as they never require registration. 
Factors influencing entrepreneurship

Factors influencing the decision to enter entrepreneurship are broad. Bridge (2009) identifies perceived desirability (cultural attitudes, positive role models) and perceived feasibility (does the person feel they have the necessary knowledge, skill and resources required). Krueger (1995) believes “perceptions of the entrepreneurial climate are critical” to the decision to start a business.
In terms of motivations for engaging in entrepreneurship at the individual level, McClelland (1961) identifies the need for achievement, Minztberg (1973) identifies the desire for control. Non-financial objectives such as autonomy, independence and the opportunity to experiment resulting in positive learning outcomes are identified by other writers (Luke 2007).
Northern Ireland demographics, economy and employment

Northern Ireland is regarded as an innovation driven economy with a population of approximately 1.6 million (the youngest population of 77 EU regions). Most businesses are small to medium sized enterprises (Copelton, 2009).

Bridge (2009) states that the lack of an enterprise culture in Northern Ireland has been variously identified through low business start up and growth rates, significant external ownership of businesses, an over large public sector and high unemployment rates. 

Bridge goes on to state that its social and political problems have been severe (this is the origin of the term “The Troubles”) and some suggest it has a dependency culture. “In this situation social conditions are such that the option of entrepreneurship as a form of employment is not commonly recognised. “ Bridge et al (2009) P348 

Northern Ireland is in a group of regions with the highest level of necessity entrepreneurship in 2009, around 1 in 5 new ventures are being created out of necessity (Hart & Levie 2010).
Commentators such as Richard Ramsey (Ulster Bank chief economist) believe that impending government spending reductions will have a significant impact on the economy in Northern Ireland, leading to job losses both in the public sector and areas of the private sector that rely on public expenditure.

Government interventions in entrepreneurship and start-ups

The argument according to Bridge et al (2009) for intervening in the creation/growth of small businesses stems from the argument that there are obstacles and barriers preventing their development (compared to larger businesses) because there has been failure of some sort and intervention can correct this failure. 

Critiques of state agency intervention in the UK

In the case of GEM UK 2009 survey the expert group findings are not encouraging in respect of the work of government agencies in the area of the promotion of entrepreneurship and start-ups (Levie and Hart 2010).
According to Bridge et al (2009) in respect of job creation there is no agreement on what is being tested and why. The authors claim that the absence of theory leads to confusion in job creation research. It is argued that piecemeal development of policy and insufficient co-ordination between different government bodies and policies has reduced the efficiency of SME policies in the UK.

Innovative state agency programmes that encourage entrepreneurship

While there have been critiques of NI enterprise agency programmes (Barnett 2009) there have been notable successes. According to Hart (1999) small business programmes operated by LEDU in 1990’s (whereby faster growing businesses were prioritised) appear to have been successful. Therefore intervention can have sustained benefits. An innovative programme in the north of Spain (Catalonia) increased entrepreneurial activity dramatically across all the age groups (Urbanoa 2010). 
The role of training in entrepreneurial participation rates
Martinez et al (2008) find that compulsory training in entrepreneurship and starting a business is concentrated in formal sources (education) however amongst the total active entrepreneurial population training in starting a business is done mainly informally through self-selection. 

The research also finds that in innovation driven countries there is a proven gain from start-up training (2.4 times in the case of the UK, a statistically significant figure). This gain from training has been found to directly impact the perception of “having relevant skills” and the “fear of failure” in Innovation driven countries.

In Northern Ireland just over a third (37.1%) of non-entrepreneurs believe they have the skills to set up in business compared to 44.5% in the UK overall. This is the lowest proportion in all the UK regions and is significantly lower than the UK average. The proportion of the population reporting that the fear of failure would prevent them starting a business is significantly higher in Northern Ireland (43.5%) than in the UK overall.
Therefore taking from the above analysis the chapter headings will be as follows (and will contain the sub headings identified above):
· What does Entrepreneurship, Small Business and Enterprise Offer the economy?
· Northern Ireland economy, demographics and employment
· Government interventions in entrepreneurship and start-ups
· The role of training in entrepreneurial participation rates

Justification of the research philosophy  

The research proposed seeks to effect change by identifying possible answers to the research question and as such it is exploratory research asking both “what?” and “why?” questions (Wisker 2001) aiming to seek new insights into the phenomena identified. 

As Carson et al (2001) note the Interpretivist approach allows the focus of research to be on understanding what is happening in a given context enabling contextual understanding and interpretation of data. In light of Saunders’ (2009) observation (that Interpretivism emphasises the difference between conducting research among people rather than objects such as trucks or computers) it is clear that Interpretivism is the most appropriate research paradigm given the subject of my research question is human behaviour in the cohort. 
Also the fact that Northern Ireland has some unique historical issues suggests an Interpretivist approach. Much of the value of qualitative research is its context based relevance and appropriateness (Carson et al 2001) therefore, in common with the unique history in Northern Ireland, it is not capable of generalisation. 

Information Type

In terms of the information sought for my research Wisker (2001) sees qualitative research as being carried out when one wishes to describe and understand experience, ideas, beliefs and values. My information will be predominantly qualitative from my primary sources with some quantitative information from secondary sources in relation to population statistics and from a primary source in respect of choices/participation rates amongst the cohort. 

CHOICE OF METHODOLOGY

My methodology will depend on the type and depth of information I am seeking. For this dissertation I will use a combination of interviews (both face to face and telephone), online surveys and secondary data sources. Below I have broken down the methodology in line with the information being collected.
Who will provide the information, what is my methodology and proposed timelines

In respect of the literature read this will be ongoing and be informed by information arising at each of the steps outlined below.

· Objective 1 - Step 1: Clarification

Methodology: Contact by email to GEM author. 

Timeline: I have already sent an initial enquiry.

·  Objective 2 - Step 2: Identifying size and growth of cohort

The secondary source for most of this information will be Northern Ireland Statistics and Research Agency. 

Methodology: Use of appropriate secondary information sources while ensuring relevance of the data to my research question.

Timeline: Complete by January 2011.

· Objective 3 - Step 3: Identification of existing programmes

The source for this information will be Invest NI, Enterprise Northern Ireland, and NI Business Innovation Centre.  If Invest NI will not co-operate then secondary sources will need to be used (such as the 2009 Independent Review of Economic Policy (DETI and InvestNI)) while being aware of Saunders' (2009) caveats concerning measurement validity (comparing like with like), coverage (does it cover the population that I need data about and for the time period I need) and finally reliability and validity (assessing the authority or reputation of the source). 
Research Method: Telephone interview to relevant programme director in the relevant organisations.
Timeline: Completion by end of February.

· Objective 4 - Step 4: Seek to identify the reasons why the engagement rate for this cohort is so low.

The source for this information will be difficult since I am trying to research people who are not easily contactable i.e. non entrepreneurs in the 35-44 age group working within public and private organisations or amongst the unemployed. I will need to use proxies such as trade union representatives (those with responsibility for training for example), training centres and representatives/advisors working with the unemployed (and complemented by the Expert Group findings from Step 5) in order to seek answers to my research questions.
Research method: Online questionnaire sent by email and followed up with a phone call.

Timeline: Completion by the end of March

· Objective 5 – Step 5: Continuation of Step 4 plus Identification of potential innovative solutions

The source for this information will be based on the approach of GEM and selected from knowledgeable practitioners, resource providers, academics and observers in the field of entrepreneurship. Therefore I will contact them seeking their feedback on the items below:
1. What they believe are the reasons that entrepreneurship activity in the cohort is so low.

2. If they feel state enterprise agencies are effectively targeting this group.

3. Are they aware of any innovative solutions that may help.

I will also need to be careful with the information interpretation at this point, according to Saunders (2009) there is probably the greatest danger of logic leaps and false assumptions when I “move from a mountain of data to arriving at conclusions”.
Research Method: Face to face interview (telephone if not feasible).

Timeline: Completion by the end of April

· Objective 6 – Step 6: Validating the potential innovative solutions

Seek to establish feedback on the possible solutions arising from the range of actions identified by the expert group in order to critically assess their potential to address the low participation of the cohort. In order to do this I feel that the best method is to return to those that participated in Step 4 above and seek their feedback on the options identified by Step 5.
Research method: Online questionnaire sent by email and followed up with a phone call.
Timeline: Completion by the end of May

Writing Up: By June it is expected that all the above stages will be completed and writing up of the dissertation can commence.

Link between research position, aim/objectives & data gathering content

I am commencing my research with the framework and assumptions contained in the Global Entrepreneurship Monitor’s methodology and its models for entrepreneurial behaviour (i.e. from a deductive position). However I will leave myself open to an inductive approach in terms of achieving my objective. Once I start collecting the interview data from the Expert Group I will continue to explore said and assess which themes or issues to follow up and concentrate on, even if these are not in completely agreement with the analysis suggested by the GEM framework. The role of the data collected will be critical to the process of seeking to identify the true nature of the problem and practical, implementable solutions to address it. Therefore my research will seek to combine both the deductive and inductive approaches where they have the potential to yield a sound set of results that best provide the answer to the research question. 

Ethical Considerations

When contacting each of the intended participants I will broadly explain the objective of my research in order that they understand the implications of participating in the study. No psychological stress is envisaged nor will any vulnerable groups be interviewed.

It will also be essential to ensure anonymity to those interviewed and all names will be coded to ensure confidentiality of data.

All relevant items such as questionnaires and sample interview notes will be included in the appendices
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APPENDIX 2 – The process whereby Future Start Up Intentions are shaped





APPENDIX 3 - The justification for the research question

What does the Global Entrepreneurship Monitor identify in respect of Northern Ireland

The GEM international report has established that: 
1. Those in Innovation Driven economies engaging in Total early-stage Entrepreneurial Activity are concentrated in two age groups 25-34 years old and 35-44 years old. 
2. However GEM data collected in Northern Ireland finds that the Total early-stage Entrepreneurial Activity rate for 35-44 year olds in Northern Ireland in 2009 is only 3.1% compared to 6.8% for the UK overall. This is despite the fact that this age group is well represented in the Northern Irish population at 14.8% of the population. 

3. In Northern Ireland just over a third (37.1%) of non-entrepreneurs believe they have the skills to set up in business compared to 44.5% in the UK overall. This is the lowest proportion in all the UK regions and nations.

4. The proportion of the population reporting that the fear of failure would prevent them starting a business is significantly higher in Northern Ireland (43.5%) than in the UK overall. 
Those countries with the highest “fear of failure” rates have the lowest intention rates (Global Entrepreneurship Monitor 2010).

Point 1: Northern Ireland is now ranked 9th of the 12 UK regions/nations for total early stage entrepreneurial activity (this measure is comprised of nascent entrepreneurs (paying wages to employees for 3 months or less) and owner/managers of businesses less than 3.5 years old).
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Overall, a TEA rate of 5.2 per cent in Northern Ireland equates to around one in every twenty adults
or just over 57,000 individuals equally divided between those individuals in the very early stages
of starting a business (nascent entrepreneurs 2.9%) and those who had a new business which
was between 3 and 42 months old (2.5%). We note that rate of new business owners (NBOs) in
Northern Ireland is slightly higher in 2009: rising from 2.1 per cent to 2.5 per cent (not significant),
while the nascent entrepreneurial rate stayed the same (i.e., 2.9% in 2008). This is slightly different
to the UK overall where the nascent rate has fallen while there has been a corresponding increase
of 10 per cent in new business owners. In Northern Ireland the rise in NBOs was 19 per cent.
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Figure 1: Total early-stage entrepreneunal activity (TEA) in the UK Regions in 2007, 2008 and
2009 (Source: GEM APS)

Looking at the 2002-2009 period we observe a slight rise in the rate of early-stage entrepreneurial
activity in Northern Ireland as the economy continued to suffer from the economic downturn and
is just above what it was in 2002 (Figure 2). The level of early-stage entrepreneurial activity in
Northern Ireland has tracked the UK trend very closely in recent years — and the observed gap in
2009 is not statistically significant.
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Point 2 Future Start Up Intentions (based on question “Do you expect to start a business in the next 3 years”) in Northern Ireland has been falling since 2005.

Point 3: International research finds that the average age of persons engaging in early stage entrepreneurial activity in innovation driven countries is relatively evenly spread between 25-34 and 35-44 year old cohorts.

Figure 2: Early-stage entrepreneurial activity for separate age groups 2009 Source: GEM International Review 2009
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Figure 9 — Early-Stage Entrepreneurial

Activity for Separate Age Groups, 2009
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Point 4: 35-44 cohort participation in entrepreneurship in Northern Ireland less than 50% of the level in the UK
Figure 3: Total early stage entrepreneurial activity in Northern Ireland and the UK by age, 2009 Source: GEM APS 2009
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Figure 6: Total early-stage Entrepreneurial Activity in Northern Ireland and the UK by Age,
2009. (Source: GEM APS, 2009)

Education: The average level of total early-stage entrepreneurial activity for graduates in the UK
in 2009 is 7.3 per cent (6.8% in 2008). The level of graduate entrepreneurship in Northern Ireland
is 5.2 per cent of graduates currently residing in the region — the same rate as observed 12 months

ago (Figure 6). There is a great deal of variation across the UK regions and Northern Ireland _'_I
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Point 5: However when one looks at the age profile of the population in Northern Ireland it shows that the non participation in entrepreneurship is not due to any lack of people in that age group.

Table 1 Population by gender and age 2002
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Table 1.2 Population by gender and age', 2002
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Point 6: Research finds that majority of entrepreneurship training engaged in is self selective based on personal perceived capability.

GEM Special International Report on Training in Entrepreneurship (2008) found that: 
A. Those engaged in entrepreneurial activity have received training that is concentrated in formal sources (education) and there is a higher proportionate participation in entrepreneurship by this age group. 
B. Those that have not received formal training seek informal entrepreneurship training and this in turn converts to a higher engagement in entrepreneurship (self selection on the basis of perceived capability).

Of those receiving training in starting a business, the majority (62%) engaged in this training voluntarily (13% of the total working-age population). Twenty percent of trained individuals had received only compulsory training (4% of the working-age population and arising from secondary and third level education). This indicates that training in starting a business is done mainly through self-selection internationally.

Figure 4: Average level of Training in starting a business in the adult working age population (18-64 years) across all 38 participating countries

[image: image5.png]1292008365680, GEM®205pecial%20Report %200n°%20Ed%20and%20Tr - Windows Internet Explorer =18 x|

[ it v gemeonsortium. orgidovninac1 252008365680 GEM:205peciale20Reports200n%:20Ed%20and s ] | 49| X | [ aing Ll

Fle Edt GoTo Favorles Help

e Favorkes | 5. 18] Universky Home Page. (0] 1CT Customer Services £ b Sice Galery =

- Page~ Safety~ Tooks

Ertpfjm genconsont crgidomnoadizsaons. . || B-8-=

HBEL @ e¥lis @0 o ([ -

Figure 6 — Average Level of Training in Starting a Business in the Adult Working-Age Population (18-64 Years)
Across All 38 Participating Countries
‘Source: GEM Adult Population Survey 2008
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Source: GEM Adult Population Survey 2008

Point 7: Training has a direct relationship with Total Early Stage Entrepreneurial Activity level
As Figure 5 illustrates, across the 38 countries, entrepreneurs are more likely to have received training in starting a business (33%) than the rest of the working-age population (20%). This difference is statistically significant and suggests that current early-stage entrepreneurial activity is associated, at least to some degree, with past training in starting a business.

Figure 5: Proportion of Trained versus Untrained individuals involved in early stage entrepreneurial activity and those not involved. Source: GEM Adult Population Survey 2008
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Figure 16 — Proportion of Trained vs. Untrained Individuals Involved in Early-Stage Entrepreneurial Activity
(TEA), and Those Not Involved (non-TEA)
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Point 8: GEM finds that there is a proven gain from entrepreneurship training in innovation driven countries up to the point where around a fifth of the population has received training (after which point diminishing marginal returns set in).
Table 2: Gain from training in early stage start up activity for 37 countries ordered by increasing gain in activity rate from training
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Table 5—Gain from Training in Early-Stage Entrepreneurial Activity (TEA) for 37 Countries, by Country and C
Economic Group, Ordered by Increasing Gain in TEA Rate from Training
Source; GEM AdutPopuation Survey 2008

GAIN N TEA RATE GAIN N TEA RATE GAIN IN TEA RATE
FACTOR-DRVEN COUNTRIES ‘e Mo L EFFICENCY-DRVEN COUNTRES oL oi LV INNOVATION-DRIVEN COUNTRIES oo oL
Ecuador 10 Iran 08 Spain 11
Bolia 12 Jamaica 08 Denmark 12
India 13 Latvia 12 Republic of Korea 13
Calombia 15 Peru 13 Shoveria 14
Egypt 16 Macedonia 13 Finland 15
Bosria and Herzegnina 25+ Chile 15 Greace 184+
Marico 15% Irland 19%
Hungary L5 Japan 21+ =
Dominican Republic 16 taly 234
Croatia L7* leeland 2300k
Uruguay L7%% United Kingdom 2440+
Brazl 21%%  Belgum 2600
Sarbia 21%%  Gemnany 2880
South Afica 264 lsael e
Romania 33 Fance PEE
Turkey 3geek
Average Gain 15 Average Gain 18 Mverage Gain 21
Percentage of countries with o Percentage ofcounties with w0 Percentage of countries with 0%
significant gin at 5% level significant gin at 5% level signfcant gain at 5% level
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Source: GEM Adult Population Survey 2008

Point 9:  Entrepreneurial Attitudes and Perceptions in Northern Ireland – Poor perceived capabilities and high fear of failure relative to the UK average
Figure 6: Entrepreneurial Attitudes and Perceptions in Northern Ireland and the UK (2009). (Source: GEM APS, 2009)
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Point 10: This is compounded by a perception throughout the UK that entrepreneurial risk is not encouraged 

Figure 7
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Figure 14:
Expert average scores for items related to
Cultural and Social Norms in the UK and US.
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Point 11: The two factors that training has proven to have the most impact on are Northern Ireland’s cohort problem areas of perceived capability “Have relevant skills” and culture “fear of failure”.
Figure 8: Gain from training in entrepreneurial awareness, attitudes, intention and activity for 38 countries by country’s economic group
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Figure 20—Gain from Training in Entrepreneurial Awareness, Attitudes, Intention and Activity for 38 Countries,
by Economic Group
Sourc: GEM AdutPapuaton Suvey 2008
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Point 12: However UK country entrepreneurship experts rate enterprise agencies efforts poorly.

Figure 9: Expert average scores for items related to government programmes in the UK compared to Germany scores. Source: GEM 2009 EPS
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APPENDIX 4 - Literature Review Diagram
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Factors influencing individual to consider entrepreneurship as a career option – life circumstances, perception of their own capability (skills, experience), attitude to risk/reward, Perceive good opportunities, personal characteristics





Total population of individuals not active in startup/early stage business





Average age that has high likelihood of considering entrepreneurship and has finance and experience internationally = Age group:35-44 





Future Start Up Intentions





Government programmes aimed at increasing perceived capability and improving the culture for entrepreneurship





Culture factors – Legitimacy of entrepreneurship in a society, is entrepreneurship seen as a viable career, does individual know anyone who has started a business recently? Is fear of failure a big factor? 





Perceives has the required capability, resources and good opportunity





Aims & Objectives and link to literature – Core Issue “35-44 age cohort engagement in early stage entrepreneurial activity”





Step 1�
Step 2�
Step 3�
Step 4�
Step 5�
�
Clarification of Research Question�
Identifying size and growth of cohort�
Identification of existing programmes�
Seek to identify the reasons why the engagement rate for this cohort is so low.�
Identification of potential innovative solutions�
�









General Literature





State enterprise agencies interventions in case of perceived market failure





The role of training in innovation driven economies  





Entrepreneurship, role of entrepreneur, enterprise – Small business, link to innovation, employment growth 





Northern Ireland demographics





Specific Literature





Innovative state agency programmes that encourage entrepreneurship





Critiques of state agency intervention both internationally and in Northern Ireland





Private provision of services to training of entrepreneurship skills





Attitudes and issues in Northern Ireland in respect of Enterprise





Factors influencing entrepreneurial conditions in a country





Factors influencing entrepreneur – decision to become entrepreneur





International comparisons of levels of entrepreneurship activity in an economy
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